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ENGLISH VERSION

Instructions : (1) Marks are indicated on right side.

(2) All questions are compulsory.

Describe various international market entry strategies
with suitable examples.

OR
Explain the importance and scope of international

marketing.

Explain various factors affecting international price
determination.

OR
Write notes about label, packaging and branding.

Explain the choice and role of foreign agents in
international trade.
OR

Distribution channel decisions at international level is
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very important considering this statement explain roles and

functions of international distribution channels.

Describe various sales promotion strategies with suitable 15

examples.
OR
Discuss the various factors to consider when choosing

advertising media.
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